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Evaluate Your Public Relations Plans 
Before You Start

Are your results genuinely interesting and newsworthy? 
And if so, for whom?

Do you have a story? 
Many journalists are uninterested in scientific data or 
research results, they want a good story with a dazzling 
headline.

Do you have the budget?
Ascertain the costs of a PR campaign before you start. 
(Achieving a high profile in any media is expensive.)

Do you have public relations people who know how to 
handle the press?

If you cannot meet all the above criteria, consider spending 
your money on other elements of the marketing mix.

•

•

•

•


