GET THE MOST OUT OF YOUR EVENTS

Benefit from your workshops and other events with your
customers by considering the following items (bear in mind any
legal constraints):

*  Brand the event
Display your product visibly, but not too prominently

e  Ensure your message is communicated
Ask your creative agency for their suggestions

e  Connect with your guests
Strengthen personal relationships with your customers

Taken from Successfully Marketing Clinical Trial Results by Dr Guinter Umbach
Gower Publishing, Aldershot, 2006



